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F. Scott Fitzgerald famously said, 

“Our lives are defined by opportunities, 
even the ones we miss.”

We never want you to miss an opportunity, which is why we’ve put  
together this guide to help you run opportunity meetings  

anytime, anywhere. 



opportunity meeting tips

• Make your meetings as personal as possible by 
having one or (or even two!) Brand Ambassadors 
available for every potential new Brand Ambassador. 
Your goal as a sponsor is to make the potential new 
team member feel special, valued, and informed. 
You can’t do that if you’re trying to have a conversa-
tion with five different people at the same time.

• Check your technology BEFORE the meeting. 
If you’re planning on using technology to run the 
meeting it’s best if you do a quick test run before 
your opportunity meeting to make sure everything is 
good to go. 

• First time holding an opportunity meeting and need 
some support? No problem! Grab a fellow Brand 
Ambassador that’s done this before. 

• It’s ok if you don’t know the answer to a potential 
new team members question. Don’t make up the 
answer. Rather, say something like, “That’s a great 
question. Let me write it down, and I’ll get back to 
you with the answer today.” Just make sure to actu-
ally get them the answer. 

• Thank you goes a long way. Be sure to follow up 
and say thank you after every opportunity meeting, 
even if the individual chose not to join. Manners are 
always in style.

• It’s not required, but consider giving your potential 
new team member a small gift or handwritten card 
for taking time out of their day to hear about the 
opportunity. 



types of opportunity 
meetings & content

ONE-ON-ONE
We LOVE one-on-one opportunity meetings. These meetings are one of the best and most 
effective ways to have join conversations because they are intimate and personal. One-on-
one meetings let you really connect with your potential new team member and show them 
what Red Aspen is all about. How did you find Red Aspen? What has it done for you? What 
do you like about the Company? What do you hope to accomplish? What have you accom-
plished so far?

• It’s best to connect in person, even if you don’t live in the same place! Skype, Google 
Hangouts, and FaceTime are all great ways to host an online or in person meeting. 
Be sure to send any documents you want to share prior to the meeting so you’re not 
scrambling to send PDFs,  website links or videos during your conversation. 

• Coffee shops, happy hour, restaurants, etc. are all great places to meet in person. 
Don’t leave your smart phone at home because you’ll want to text or message import-
ant links to your potential new team member.

• We recommend using our One-On-One Opportunity Meeting Agenda to prepare 
for the meeting. The amount of content in this agenda is perfect for a one on one 
meeting, and it’s flexible, informal and conversational so you don’t have to worry about 
memorizing content or sounding unauthentic. 

ONLINE POP UPS
Every pop up is an opportunity to find your next team member. You already have an en-
gaged audience so be sure to take one minute during your pop up to promote your team and 
offer up the opportunity. Pick ONE of the following to incorporate near the end of the pop 
up, and be sure to make it short and sweet.What would they do if they had more free time? 
If they join Red Aspen, what do they want to get out of the experience? 

• Let’s say you’re running a pop up through a Facebook event. Great! Put together your 
own 60 second opportunity pitch, and share your presentation on the pop up’s event 
page through Facebook Live. 

•  If a live streaming option isn’t available at the online pop up then make your 60 second 
opportunity pitch into a YouTube video that you can share with a link. The beauty of a 
YouTube video is that you can use the same pitch over and over again. How efficient! 



•  Choose to share one of the join images from your Hub and write a comment below it 
letting the pop up goers know that there’s room for them on your team. You may say 
something like, “I know there are a few of you out there that must be curious about 
what it’s like to be a Red Aspen Brand Ambassador. Comment below if you want more 
information!”

IN PERSON POP UPS
It doesn’t matter if there is one person or fifty people at an in person pop up, use a minute 
of your time to talk up the amazing business opportunity to add ONE of these elements to 
the end of your pop up. Why do you love Red Aspen products? What’s your favorite part 
about the Lash Loyalty Box? How are the products applied and removed? Is there a learning 
curve? How much do the products cost? 

• Toward the end of the pop up you should share your 60 second opportunity pitch with 
guests. Check out the 60 Second Opportunity Pitch worksheet in the Hub if you 
need help creating content.

•  Get creative and think outside the box! Make a custom join pitch and turn it into a 
YouTube  video that you share through a streaming device like a Chromecast or Apple 
TV. Perhaps it’s video of you doing more of the things you enjoy because of your Red 
Aspen business. Just remember to keep it under 60 seconds. Or, use a streaming 
device to show some of your favorite join images as you talk about the opportunity.

TEAM NIGHT
Team nights are an exceptionally fun and social way to show potential new team members 
what Red Aspen is all about. The concept is simple: members of a team bring one potential 
new team member to team meeting where they get to mingle with Brand Ambassadors, ask 
questions, view products, listen to a brief presentation, and find out more about the oppor-
tunity.Compensation: Earn up to 35% commission through one-on-one sales, pop up sales, 
and Lash Loyalty Box subscriptions. Build a team and earn bonuses on those sales.

• Did you know that you have access to a Brand Ambassador slide deck template? Try 
creating a presentation using PowerPoint or Google Slides to add some polish to your 
team night presentation. If you have a streaming device and a television at your event 
consider using it to display the presentation, and if the team night is virtual then you 
can present your slides using an online meeting and/or screen sharing solution like 
Zoom Meetings, WebEx or Freeconferencecall.com. 

• Team night formats are usually pretty informal, but here are a few ideas to help you 
plan the meeting: 

 » Think about serving light snacks or drinks if you are meeting in person.

 » Find different ways to engage with potential new team members. Lighten the mood 



by playing a game or asking a group question. Games and engagement images can 
be found in you Hub and can be broadcast to the group using a streaming device or 
virtually with a screen sharing solution.

 » Be sure to engage with all potential new team members, even if you didn’t bring 
them to the meeting and they won’t be signing up under you. They may be joining the 
team, and it’s important to make them feel as welcome as possible.

 

TREE HOUSE OPPORTUNIT Y 
PRESENTATIONS
Did you know that the Red Aspen Treehouse team regularly holds opportunity meetings on 
Facebook Live? Feel free to invite potential new Brand Ambassadors these meetings. The 
only thing we ask is that you also tune in so you can 1) answer any questions and 2) follow 
up after the meeting as necessary. 

• Connect with the Treehouse execs on Facebook Live through the Red Aspen Face-
book fan page (@redaspenlove) every week. We will run through a quick overview 
of Red Aspen and why joining the Company is such a unique opportunity. We won’t 
be able to provide a lot of personal one on one attention to your potential new team 
member, so be sure to give them some extra Red Aspen love after the video stream 
ends.

THE “NON” MEETING
Let’s face it, we’re all busy. At some point you will meet someone that’s interested 
in joining your team but just doesn’t have the time to meet face to face online or in 
person anytime soon, and you don’t want to lose momentum. Solution? Send them a 
message with enough information that they can make a decision about joining without 
meeting with you. Note: this solution isn’t ideal and should NOT be the first option.

• The key here isn’t to overwhelm the potential new team member with information 
since they’re already short for time. Send them an email, text, or message with a link 
to the join page of your Red Aspen website along with ONE additional resource. Here 
are a few options:

 » The “Why Red Aspen” PDF (located in your Hub).

 » The link to a custom join pitch you’ve posted to YouTube.

 » The link to your 60 Second Opportunity Pitch Worksheet you’ve posted to YouTube. 

• Be sure to follow up a few days after you’ve sent the message and provide instructions 
on how to join your team.


